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Ta onuavrTikda...

Aiapkeia
2.5 EBSOpGEC

15 'Qpeg

UNEP-EVTATIKAG EKNAIBEUONG,
kaAUnTovTag 6Aa Ta BépaTa e
NPAKTIKA €EAoKNON.

NMpoanairoipeva
vaon Bagikov upxwv Dlgltal Marketlng
1 oXeTIKN nponnpeadia

5 Ma@nuarta 3 wpdv:

Tpitn 11 deBpouapiou 6-9 .
NéunTn 13 ®ePpouapiou 6-9 p.
Néuntn 20 deBpouapiou 6-9 .|
Tpitn 25 ®eBpouapiou 6-9 p.|
MépnTn 27 ®eBpouapiou 6-9 .
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H Texvntl Nonpoolvn oto
Wnoiako Marketing

H TexvnT vonpoovn aAger pigika Tov Tpono nou epyatovral or
Marketers.

To oepvapio Al yia Marketers, éxel oxediaoTei yia va 3doei oToug
enayyeAyiaries Ta epyakeia Kal T yvion nou XpeidZovTal yia va
Py nio é€unva kai

Me Tnv Texvnr) Nonpoolvn, n épeuva yiverar mio ypriyopn Kai akpiBrg
Kai GPE SOUAEIAG PETATPENOVTAl O AENTA. AUTO ENITPENEI OTOUG
Marketers va enikevTpwBoUy OE 6T EXEl NPayHaATIKA oNyaoia, Onws T
SnpIoupYia TTPATNYIKGY UYNACL AVTIKTUNOU Kal TV eviaxuon TG
BNUIUPYIKATNTAG, Kal va SIGTNPATOUY £T01 TO NAEOVEKTNA £VaVTI Tou
avTaywviguou.

MapaAAnAa, PEIGVETaI © KivBUVOG ENayYEAUATIKIG EEAVTANONG Kai
EVIOXUETaI N £PNVEUsN Kal N anodoTIKoTNTa.

AykahiaZovrag Ty TexviTii Nonpoolvn, o Marketers oxi povo

avaBaBLiZouv Tov TPOMO Nou epyaZovTal aAAG TONOBETOGVTaN Kal WG
nyérec ot véa enoxi Tou marketing.
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H EnoxnA TnG TeEXvNTAG
Nonpoouvng o€ NoUpepa

To 74% Twv marketers Xpoionoio0v 5N
Texva Nonpioatvn a1 SouAEid Touc,

To 27% avéepe 611 XpnaIHonoiei TexvnT
Nonuoatv yia T SnuioupyIki| napaywyi
nepiexoEvou.

To 85% nigTeder 6Tt n Texvam Nonwoobvn 6
£XE1 ONHAVTIKG QVTIKTUNO OTO PAPKETIVYK Ta
endpeva névre xpovia.

H Texvmi) Nonuoovn Ba pnopodoe va auiioer
TV NapaywyIKoTTa TG epyasiag éwg kar 40%
070 creative industry £ 10 2035,

79% Twv oTEAEXGY MioTEdOUV 6T N TexvnT
Nonooivn 8a eival «noAy» i <EEaipeTika»
anpiavTich yia Tc EnEpLCTIKiS Toug
OTPATNYIKEG Ta ENGHEVD XPOV!

Méxp1 50% TwV GNUEPIVIOV EDYATIKY
8pacTnpIOTTGY OTN BIAGARION KAl TO HAPKETIVYK
60 p0POUGE va auTONaTONOINBE! EXPI T0 2030.
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> XETIKA JE TO

14

gEUIVApPIO

CEDDIEIDIDIETD

To paBnua autod e5onAilel Toug Marketers
HE TIG KATAAANAEG YVQOOEIG OOTE va
aglonoioouv Tn dUvapn Tng TeXvNTAG
Nonpoouvng kai va avaBabpigouv Tig
aTPATNYIKEG WNPIAKOU HAPKETIVYK. Méow
NPAKTIKOV Napadelypatwy, ol
OUMHETEXOVTEG Ba avakaAUyouv NG va
EVOWUAT®VOUV Ta epyaAeia Al aTig

ieg TOUG, NGOG va 3
€EATOUIKEUPEVEG EUNEIPIEG OTOUG MEAGTEG
Kal NG va ENITUYXAvouv PETpAaINa
anoTteAéopara.

Bagiké XapakTnpiaTiké gival n KaivoTopog
peBodoloyia «layering», n onoia éxel
oxediaaTei yia va evigXUel TOV avTikTuno
Tou Al péga and diapopa kavaiia
HAPKETIVYK.

EninAéov, ol eknaideudpevol Ba
AnoKTAOOUV NpOOBAcn O€ £va ANOKAEITTIKO
Al Content Framework, pia anodedeiypévn
NpooEyyIon Nou XpnolyonolgiTal and
KOPUPaiEg TaIPEIEG NAyKOOWiwG yia Tn
BSnuIoupyYia NPWTOYEVOUG NEPIEXOUEVOU Kal
enegepyaaia Tou pe xprion Al



KaTtd tn didapkeia autou
TOU ggMIvapiou..

BnpioupyIkéG BIadikaoles Kal MponyHEVN EPEUVA Ewg TV avaAuon

©a GnOKTAGEIG NPAKTIKEG YVAEIG Yia TNV EpapuoyR TG TexvnTic
7 Nonuoabvng oe kGO nTuxt TG KaBnepivils dou epyasias, and
eSopévev pe T BorBeia Al-driven nANPOGOPIDY.

60 éxeiG npdofiaon o€ np6TUNa Kal Eroia napadelypata nou
©a UNOpEC va XPNOTONOIEIG QUECL LETA aNb KABE padna.
@0 cioar o€ 8¢0n va aEioAoYATEIG TV NOIGTAT TwV

SR oedouiviy Tou neadmn oou we npog To Al kai va
npoweAGEIS pia KouATOUpa data excellence.
 Blaxeipion anpoBiBaOTwY NOPOLETPWV, BivoVTac Gou T

©a paBeIG Ndg va OKEPTEOT! BNUIOUPYIKG Kal va aEionoigig To AT yia
3 va enimixeig,

avégikta
©a PGBEIG NG va OXEBIGZEIG Kal Va UAONOIEIG i aTpaTNYIKi]
Yia TV evowpaTon TG TEXVNTAG NoNOTGYNG OTIG EpYaTIakEG
Biadikagieg, To brainstorming, Ta briefings kai Ta napaotéa.

ue Baon To AT Vvéoug Tponoug o
podIaypaPE Toug (RFPS).

©a yiveig Al prompt engineer ye Badia yvion ot
Bnuioupyia anoTeAeopaTIkGY prompts.

g g °

.@. ©a pnopeig va oxedIaZeIG Kal va uAonoieis AUGEIG Yia Toug NEAGTES dou
arig

}@E}



https://aitheacademy.com/ghu-courses/ai-for-marketers/?utm_source=feb2025syllabus&utm_medium=pdf&utm_campaign=syllabus

2€ NoioUg AnguBUVETAI

(] Marketers o marketing agencies nou nidupouv
Va EVOWATHOOLY TIG VEEG BUVATOTNTEG MOU NPOCREPE!
To Al OTIG UNNPETIEG TOUG.

(2  Emxepnuarics e suncipio oro digital marketing,
aB&G KaI aNoQoiToug NpoypappdTwy Digital
cates j Diplomas.

Marketing Ce

a o 06 kai
03 b nos Gehovy v eupabovouY o1

S
£pappoyeg Tou Al aTo marketing, eunAoUTIZOVTag TIG YVGTEIG
TOUG HE £va VEO, OUMNANPWHATIKO GVTIKEIEVD.

04 nou BéAouv va f o Al yia va
QUEAGOLY TNV ANOBOTIKOTNTA TOU arketing ki va
BEATIGOOUV T OTPATAYIK TOUG.

05 NPOIVTWY, Kai GAAOUG ENaYYEAUATIEG MOU NYOUVTaI EpYayV
WNEIaKAS KaIvoTOpia, TG00 GTIG ENiXEIPATEIG TOUG G00 Kal
OTOUG NEAATEC TOUG,

06  Account managers nou enidivKouy va NGpEXOUY KANOTOLEG,
Al-driven AUGEIC GTOUG NEAATEG TOUG, BEATIGVOVTAG TNV
anbB00N KaPNavidy, TV IKAVONoinan NEAAT®Y, Kai
avayvepilovTag eukaipieg upseling.

(7  Creatives, nus kaMmexvikol Sieuuvréc xal video creators,
110U BEAOUV VO EVOWATAO0UY T AL T BNUIOUPYIK TOUG
SioBikacia, avaBaBuifovTag To anoTEAETa TG SOUAEIAG TOUG.
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01 EionynTég oag

Theo
Moulos

4x el Entrepreneur | Advisor / Growth Hacker / Ivestor
Guest Lecturer In eMBA /

Cofounder and CEO at GrowihRo

Corfounder & Lead netrucor at Al the Academy

Effie
Bersoux

Board Member at Innovative Al Startups.
Marketing Instructor, Guest Lecturer at NYU
Sustainable Marketer Certified by Cambridge University
Marketing Strategist, CEO at GrowthGirls

Co-founder & Lead Instructor at Al the Academy
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Aopn Tou
gElIVapiou

01 Eicaywyi aTo AI yia Marketers (1,5 @pa)
Mia Bagiki) ENioKGNNGN Tou POAOU TNG TEXVATAG
Nonuooivng oTo marketing. ©a PABEIS TIG KUPIEG
TEXVOAOYIEG MOU XPNOTLONOIOUVTAI NG TOUG
marketers, Ti va nepipéveig (kai Ti 6x1) and Tnv
auTopaTonoinon péow Al, Kai NGG PNOPEIS va
Eexiviieig va aElonoleig auTh TNV Texvooyia oTig
Kapnaviee oou.

02 Ma®z nig va sicar AI-first i Al-enabled
Marketer (1,5 @pa)
AVaNTUEE TN OTPATNYIKA GOU OKEWN YUPW and TNV
TexvnTii Nonpoouvn. ©a kaTavonoeig Ndg va
XPnoiHonoeic To Al ue auTonenoiénan, va
QVayvwpIZEiG EUKaIpieg Yia KavoTopia, Kal va BETelg

iec. EninAéov, 8a ic e

€pyaheia nou BEATIGVOUV TN BNUIOUPYIKOTATA GOU,
4nws napaywyn nepiexopévou, Bivreo, kai podcasts.

03 MaBe anoreAeopariko prompting (6 Gpec)
BeATioTonoinge T xprion epyaAgiov Al yia nio
Yprivopa kai akpiry anoteAéopiata. Ané T

wg TNV
avaAuon deSopévav Kkal T xpnon Tou Al oto email
marketing, auTi n evéTnTa KAAUNTEI TIG BaCIKEG
BEEI6TNTEG via va avaBaBioeig TV
AnoTEAEGLATIKGTNTE GoU. Ba PABEIC ENioNG NG va

i 6 kai va i
podcasts, voice overs, akdua Kal EKNAIBEUTIKA BIVTED
LiE T0 NPOCWNIKS OoU avatar.
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Aopn Tou
Maénparog

04 Autoparonoioeig pe xprion AI (3 @pec)
MaBe naxg va SnpIoupYEiG PoEg epyaaiag nou
anonoiodv kaBnuepIvég diadikaciec. Me T xprion
epyakeiov onwg Zapier, Make, kai ChatGPT, 8a Sei
N@G UNOpEIS va auTopaTonoieic anavtigei o email
KaI pNVOpaTa NEAAT@V, va avapTac autopata ota
social media, kal va aNaVTag O€ EPWTAEIG XPNOTGV
G NPayaTIKd XPOVO.

05 ®TIGEE To 31k GoU FAwaTIKS MovTEAe yia TV
EeTaipeia 00U | Toug NEAATEG GoU (3 MPEC)
MaBe ndbg va oxEeSIALEIS €va yAWOOIKS LOVTEAD MoU
QVTIKaTONTPIZE! TN YVGON Kl Ta BESOpéva TG
etaipeiag gou. Aeg napadeiypara, 6nwe TV

f Tou VEQV AN Kal

aglonoinoe auTopaTiopoUg Tou ChatGPT kar AT
assistants Tou OpenAl yia va eniTuxei péyiom
anodoon.
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MioTonoINTIKO
MapakoAoUBnong

570 TéAog Tou Gepvapiou, 80 AGBETE MIOTONOINTIKG NAPAKoAGUBNaTG, oy
ENIBEBaIGVEI TIG YVGOEIG Ka1 TIG SEEIOTITES 006 wG Al-Enabled Marketer.
Enopéviac, 80 £XETE TNV EUKaIIa VO SIEUPUVETE TOUG ENGYYEAMTIKOUG 0aG 0pIZOVTEG
K3 Va GMOKTAETE £va 10XUP6 OVTAYGVIOTIK MAEOVEKTA 0TV GYopd Epyagiac.

£l THE ACADEMY
Certificate of Achievement

¢ ;‘/////V Ave (A b

or cutstanding postcpation and succe
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ZXETIKA HE TO
Al The Academy

To AI The Academy, p:poq Tou Growth Hacking
(GHU),
enavw oy Texvnth Nnnpoauvn Npoopépe oe
padnTég and 6Ao Tov kéapo TN SuvaTdTnTa VA
BIEUPUVOULV TIG YVRTEIG TOUG, Va AMOKTAGOUV
' 6 ka1 va i éva

nigTonOINTIKG.

Me pia peyaAn noikiAia pa@npartwv, To AI The
Academy QEpVEI TV GIXpf TNG EKNAISEUONG 0TV
Texvntii Nonpoolvn KATEUBEIQV OE £0AG, EiTE PECK
B1a3IKTUAK®V £iTe 31a ZHOONG NPOYPAHHATWV.

AvakaAGWTE Ta KOPUPaia NPOYPAHHATA HaG, NoU
OUVBUGZOUV aKaBNUAIKGTNTA, GUVAPEIQ HE T
€EeAIEEIG TIG aYOpdG, NpakTiki paenan kai euEAIkTa
epyakeia.

SexivijoTe éva eknaideuTixd Tagidl nou Ba oag

eEonAigE K TIG YVGaEIG ou XpeidlzaTe aTov Taxéws
Kéapo TG T: 6.

AfAwoe Zupperoxn

T ——
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H xoivoTnTa TOV
HadnTwv pag

©a yivere péAn piag KoIVéTNTAG HABNTGY Nou NpoépxovTal
ané Blapopenes eEEIBIKEGTEIS Kal KAGBOU:

e Euaipie BIKTOwONG pe GAAOUG
EminAéov D e
= ‘€1Bi1kol pag kavaAiol oTo
O@éAn

“Exmrwon 20% ot 6ha Ta

02 HeAAovTIkG paBhpaTa Tou
Growth Hacking University kar
AX The Acadeny (ioxiouv
NEPIOPITHOI).

03 AnowAsiomch npéaBoon via 3
ives 070 nakéTo péAous pag e
OAeg TiG evnuEp@OEIS Yia Véa
XOPAKTNPIOTIKG f EVIpEPDOEIS
oxemid pe v A

04 npsapacn ato uAiks Tou
aepvapiou via éwg kal €&
HAVES peTé TV oAokAfpwon
Tou.
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v\ THE ACADEMY

Fia nepioabTepes NANPOPOpiES,
ENIKOIVWVAGTE uE TNV 0HGSa Tou AT The
Academy oTo A pe

Tnv EAAnvoapepikaviki ‘Evwon (YnedBuvn: n
EAévn Toipiy@Tn) 210-3680911, LORCECHRG ST
training@hau.gr
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